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he Travel Wedding Show gives
your business awareness by

generating sales from a qualified
audience with maximum exposure. It
offers unrivalled inspiration and ideas
for every style of wedding. Our buyers
are carefully hand-picked wedding
planners with whom you can meetin
a closed-door professional business
environment through pre-arranged
B2B meetings.
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unparalleled business synergies with wedding planners and
wedding/event management companies through our one-on-one
B2B meetings.

Table-top B2B event

One-on-one meetings with wedding planners

50 pre-approved buyers

Buyers invited on a PAN India basis

Full coverage via publication, media and associations




Rajeev Jain
Founder & MD,

RASHI ENTERTAINMENT |

Weddings have grown A

larger than life. Revenge
buying is taking place in
India now. After COVID,
people are spending more
on wedding budgets.
Hotels are hiking rates in
‘saayas’. That is why we
are promoting these.

Chetan Vohra
Director

WEDDINGLINE EVENTS
& HOSPITALITY

People have realized that
smaller weddings are in.
You do not need to call
5,000, 6,000, and 7,000
people. People have
become more conscious
due to the pandemic.

" Minnat Lalpuria
§ Foundr CEO

TVACHAN

| have a noticed a shift;
600-1,000 people
weddings are back in
the market. Thereis a
huge demand when it
comes to destination
weddings. Of late, they
are very popular.
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Khalid Mohamed Said
Al Azri
Director of Tourism Trends Department

MINISTRY OF HERITAGE
AND TOURISM,
SULTANATE OF OMAN

This is a show which one
should attend to make
good use of time. We’ve
many things to offer to
the Indian market. We
have 2-3 direct flights
from Oman to India.

EXHIBITORS

Emre Kirazci
Director of Operations, Sales
= & Marketing

SOFITEL BAHRAIN
ZALLAQ THALASSA
SEA & SPA

| have been in Bahrain for
past five years. Flexibility is
our last name. We tend to
be a one stop shop for all
wedding planners. We love
India it has everything to
do with hospitality.

Renjie Wong
Area Director, India, South
Asia & Middle East (Mumbai)

SINGAPORE
TOURISM BOARD

Singapore is one of

the destinations that
has been so dynamic
when it comes to Indian
weddings. Every single
wedding, we feel, is
going to be different
from the last one.
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Abhishek Poddar
Owner and CEQ

COLOSSAL WEDDINGS

AND EVENTS

This travel show is

a platform where
exhibitors and tourism
boards link with each
other. Singapore
Tourism and Oman
Tourism have gained
popularity.

|
Sharad Mathur
Founder

EMG ENTERTAINMENT

Post-COVID, more and
more wedding venues have
opened up. With people
ready to explore new
destinations, you will see

a backlog of weddings this
year. Also, people have
invested in new properties.
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* Romana Parvi
- Regional Manager,
= South Asia

JAZEERA AIRWAYS

People now are keen to
explore new ideas, new
destinations. While there
were some reservations
before 2019, they have
disappeared, and high
budgets and revenge
travel have comeiin.

" . Monica Sharma
i 4 Associate Vice President, Sales

HERITAGE VILLAGE
RESORTS & SPA

Manesar has been a
prime spot for weddings
since 2003-2004. In past
2-3 years, there was a
rise in demand for rich
weddings. The middle
class have chipped in.




The cost includes:

Table space
One delegate badge
« 50 pre-scheduled meetings with buyers

« One night accomodation at the Mementos by ITC Hotels,
Ekaaya Udaipur

« Breakfast, lunch, and gala dinner
« Entry passes to networking gala dinner

Why Exhibit?

LEARN the latest developments and trends
taking over the wedding sector.

DISCOVER solutions to tackle the impeding
challenges faced by the market.

NETWORK with experts in the field and gain
their valuable insights.

EXPLORE new radical solutions for your
wedding needs.



- Future of India’s wedding industry is bound to grow!

BILLION DOLLAR WEDDING INDUSTRY

ECTOR
SECTO COUNTRY

Total
ippetaton: i“ i Arranged marriages in India in 2016
14Bn {i’ ' ' :

80%+

Total Unmarried

Population: (= mne : -
600Mn+* (90 o Online Matchmaking Industry

6% of marriages in India

Total Active
N Seekers

7 100 Mn#+* ' Total marriages related Spends Every Year Pre-Covid
: USD 50 Bn
Gy .

Estimated Revenue of Matchmaking/Dating Segement
N-13Mn Us?zggf) b
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Growth of global destination wedding market
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Market forecast to grow at CAGR of 31.5%

USD 64.01 billion
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USD 21.43 billion

2022 2026
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The international destination wedding market is expected to grow from US$15.89 billion in
2021 to USS$21.43 billion in 2022 at a CAGR of 34.9 per cent. The destination wedding market is
expected to grow to USS$S64.01 billion in 2026 at a CAGR of 31.5 per cent.
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For more information, please contact

devika@ddppl.com | ritul.malhotra@ddppl.com +91 9810191852
ashwini.sanil@ddppl.com +91 9650399918

www.travelshowindia.com

Hospitality Partner .
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